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DEPARTMENTS AND AGENCIES, PRINTED INFORMATION 

1451. Hon C.L. Edwardes to the Deputy Premier; Treasurer; Minister for Energy 

(1) For departments, agencies and statutory authorities under the portfolio responsibilities of the Deputy 
Premier, what brochures, pamphlets, bulletins and other forms of printed information, other that annual 
reports and 'in-house' bulletins, were produced since 19 February 2001? 

(2) For each brochure, pamphlet, bulletin and other form of printed information, will the Minister advise- 
(a) the original and final cost; 
(b) the purpose; and 
(c) the names of any contractors involved in the production, and the services they provided? 

Mr RIPPER replied: 
Department of Treasury and Finance 
[See paper 1482.] 
Office of the Auditor General 

(1) None. 

(2) Not applicable. 
WA Treasury Corporation 

(1) None 

(2) Not applicable. 
International Centre for Application of Solar Energy 

(1)-(2) The International Centre for Application of Solar Energy (CASE) produces a range of reports such as 
capability statements and project data sheets to promote the operations of CASE in tackling renewable 
energy projects in developing countries as well as undertaking consultancy services. 

Since 19 February 2002, these have been produced in-house by CASE staff.  Relevant materials were 
purchased externally. 

A detailed breakdown is not available. 
Office of Gas Access Regulation 

(1) Nil. 

(2) Not applicable. 
Office of Energy 
[See paper No 1483.] 
Western Power 

(1)-(2) Western Power’s printing campaigns seek to not only increase awareness of the corporation’s products, 
services and brand, but also to educate customers and the general public about a variety of other issues 
including safety, energy conservation, saving money, renewable energy options and environmental 
management. 

Western Power produces a range of issue and product-specific brochures and other printed material for 
more than 800 000 customers across Western Australia. 

Western Power’s 2001/02 budget for corporate pamphlets, brochures, bulletins, and other forms of 
printed information, excluding annual reports and ‘in-house’ bulletins is approximately $485 000. 

 


